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Editorial
ArtsVox is the new export magazine for new media, performing and visual 
arts.

ArtsVox is dedicated to emerging arts companies, creativity and new 
technologies, with an emphasis on international trade and travel.

ArtsVox magazine was created for artists, cultural organizations and 
companies wishing to export or promote their activities on the international 
stage.

ArtsVox magazine will feature interviews, articles and op-ed pieces related 
to international trade and travel.

ArtsVox magazine is a Canadian publication that will be distributed four 
times a year to over 1,500 industry professionals working in new media, 
performing and visual arts as well as to key players related to the export 
and international trade of cultural fare.

The online version of the magazine will be available on artsvox.com

Welcome to ArtsVox Magazine!

Roger Lacroix, Editor 

rlacroix@artsvox.com

www.artsvox.com

mailto:rlacroix%40artsvox.com?subject=ArtsVox%20Magazine
http://www.artsvox.com
https://twitter.com/ArtsVox1?lang=en
https://www.facebook.com/Artsvoxcom-327860700572224/?fref=ts
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ARTSONTOUR

Discover great artistic companies and their shows on tour !



A new touring show to tour in arenas around the world

The show
TORUK – The First Flight is a live immersive multimedia spectacle that brings 
to the stage the breathtaking world of James Cameron’s AVATAR like you 
have never seen it before.

Through a riveting fusion of cutting-edge visuals, puppetry and stagecraft 
buoyed by a soaring cinematic score, Cirque du Soleil applies its unique 
signature style to James Cameron’s imaginary world and “makes the bond” 
between two kindred artistic visions that capture the imagination.

This live immersive experience also bears the distinct signature of directors 
and multimedia innovators Michel Lemieux and Victor Pilon. It is a living ode 
to the Na’vi’s symbiotic coexistence with nature and their belief in the basic 
interconnectedness of all living things.

Narrated by a “Na’vi Storyteller” and populated by unforgettable characters, 
TORUK – The First Flight is a mythical tale set thousands of years before the 
events depicted in the film AVATAR, and before any humans ever set foot on 
Pandora.

When a natural catastrophe threatens to destroy the sacred Tree of Souls, 
Ralu and Entu, two Omaticaya boys on the brink of adulthood, fearlessly 
decide to take matters into their own hands. Upon learning that Toruk can 
help them save the Tree of Souls, they set out, together with their newfound 
friend Tsyal, on a quest high up in the Floating Mountains to find the mighty 
red and orange predator that rules the Pandoran sky. Prophecy is fulfilled 
when a pure soul rises among the clans to ride Toruk for the first time and 
save the Na’vi from a terrible fate.

www.cirquedusoleil.com/toruk
Media contact: Martine Laforce Roy & Turner Communications 
mlaforce@roy-turner.com
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https://twitter.com/hashtag/toruk
http://www.facebook.com/torukthefirstflight/
www.cirquedusoleil.com/toruk
mailto:mlaforce%40roy-turner.com?subject=
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ONE OF THE MOST FAMOUS 
CIRCUS COMPANIES IN THE WORLD

NEWEST  CREATION

ON TOUR

7DOIGTS.COM

The Kitchen - Blood memories - A recipe passed through generations

A memory so deeply embedded in our conscious, it takes carefully concocted 
smells and tastes to bring it to the surface. Storytelling through food… this 
is the sweet taste of my childhood, of a summer breeze through a screen 
door. Or the hot-chocolate-dampened lips of a first kiss.

Life happens in the kitchen. Late night confessionals over tisane and a 
pot of Nutella. Elaborately choreographed family meals. Lessons learned, 
secrets exchanged, bonds forged, reinforced by our most visceral of senses. 
Accompanying the usual eye-popping flight of acrobatic choreography and 
pulsating music are the other three senses — the touch of hands in batter, 
the smell of cookies baking, the taste of roasted oregano — leading us 
through a span of times and countries, all the while the iconic kitchen our 
common meeting point.

As individuals, we are ourselves composed of ingredients, a unique recipe 
of blood memories.

www.7doigts.com/en/shows/24-cuisone-confessions

LES 7 DOIGTS DE LA MAIN
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https://twitter.com/7doigtsdelamain
https://www.facebook.com/7doigts
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COMPAGNIE MARIE CHOUINARD

INSTALLATIONS & DIGITAL ART
www.mariechouinard.com

Works : Icônes, Cantique no 2, Cantique no 3, Corps Célestes , Paradisi Gloria

The international reputation of the Compagnie Marie Chouinard is the 
result of twenty-eight years of work by Montreal artist Marie Chouinard. 
Now a fixture on the world’s major stages and festivals, the company 
has its roots in Chouinard’s first creation in 1978, the solo Crystallization. 
This piece, which immediately earned her a reputation for originality, was 
followed by over fifty choreographic productions, action-performances, 
vocal works, installations and films, in which she refined her lifelong inte-
rest in formal research and the human body. From 1978 to 1990, Marie 
Chouinard performed alone throughout the world, developing a personal 
language with a universal resonance.

In 1990 she formed the Compagnie Marie Chouinard. In the works she 
has created since then, the choreographer has explored the poetics of 
the body in immediate, intelligible and ever-surprising ways. Each new 
piece is an odyssey through the history of humanity, while avoiding the 
chronology or linearity of a narrative. In work stripped to its bare essence, 
a theatrical, quasi-operatic effect is achieved, the elements of “living art” 
brought to the fore through various techniques of composition and sta-
ging. The dancer is presented as a singular entity, a being constructed 
before our eyes, whose rhythmic configurations are broken down into 
micro-divisions, analogous to the fluctuations of verbal communication. 
Although her works may be perceived as provocations, they are better 
viewed as pathways towards freedom and compassion, where humour 
is possible and Eros omnipresent. The architecture of the cosmos, the 
inner intelligence of the body and the inexhaustible complexity of its arti-
culations and mutations harmonize in formally accomplished construc-
tions in which style and substance are in perfect resonance.

www.mariechouinard.com
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ALREADY TRANSLATED SHOW -  READY TO  PLAY  IN  YOUR THEATER

damedecoeur.com 
Roger Lacroix - artsvox@gmail.com
René Charbonneau - rc@damedecoeur.com

Harmonie
小醫神救地球
Armonia
ハーモニー

THÉÂTRE  
DE LA DAME  

DE CŒUR

Since its inception, TDC has applied its theatrical research to specific 
environments in order to develop unique expertise in the market of large-
scale shows.

TDC is a centre for research, creation, production, performance and training 
in large-scale scenic arts, using different media, including “puppetronics”, 
to stage both indoor and outdoor productions.

www.damedecoeur.com

artsvox@gmail.com

TDC / Théâtre de la Dame de Coeur
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http://www.facebook.com/pages/Théâtre-de-la-Dame-de-Coeur/202619106418932
http://www.damedecoeur.com
mailto:artsvox@gmail.com
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KOSMOS
In this new work for BJM, the choreographer draws his inspiration from the 
world we live in, the frenetic pace of everyday urban life. His observations 
were the trigger for creating choreography inspired by the movements of 
crowds, moments of agitation, and the hustle and bustle of the city. Andonis 
searches for a counterbalance, bringing beauty to the fore and turning frenetic 
movement into a dance that brings people together in a joyous, liberating 
fashion. This is a dance based on clear movement, where a mingling clan 
of dancers must come to terms with the presence of others. Unlike the 
restrictions imposed by modern life, it is a moment for reconnecting, for 
releasing tensions, for coming together and letting go. Once again this work 
bears the distinctive BJM signature characterized by pure, festive energy, a 
celebration of humanity – its beauty and its creative force.

« Provoke emotions through contemporary dance. »
An internationally renowned repertory company, BJM has continued to grow 
with all the energy and spirit of exploration for which it has been known since 
its birth in 1972. Thanks to the enduring faith of Geneviève Salbaing and co-
founders Eva Von Gencsy and Eddy Toussaint, this vitality has made its mark 

BALLET JAZZ DE MONTRÉAL
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https://twitter.com/BJMDANSE
http://www.facebook.com/LESBALLETSJAZZDEMONTREAL





through the years. Since Louis Robitaille was nominated Artistic Director in 
1998, BJM is now, more than ever, in tune with the times. While preserving the 
essence of the company, BJM works today with some of the most prestigious 
figures in the world of dance and contemporary ballet.

Allowing the full expression of each dancer’s identity is crucial to BJM’s 
distinctive style. These high level, eclectic artists perfectly represent the 
company’s spirit. Thanks to their unique personalities and the quality of 
their performances, they invariably captivate audiences and critics across 
the world. By promoting our core values such as openness and community, 
Louis Robitaille has transformed BJM into a genuine research laboratory. 
The dancers are given the opportunity to develop alongside internationally 
renowned creators who are regularly invited to share their innovative ideas in 
the form of creative residencies. BJM’s successes stem from an exceptional 
chemistry where every creation is the result of a unique and energizing meeting 
between choreographer and dancer.

communications@bjmdanse.ca

http://www.bjmdanse.ca

BALLET JAZZ DE MONTRÉAL
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mailto:communications@bjmdanse.ca
http://www.bjmdanse.ca


CIRKOPOLIS

With Cirkopolis, Cirque Éloize presents a show that combines the worlds 
of circus, dance and theatre. In the heart of a stern and imposing city in 
appearance, giant gears and dark portals symbolize a mechanism that 
crushes individuality. Performing within an inventive stage design and 
accompanied by an original musical score and video projections, ten 
acrobats and multidisciplinary artists rebel against monotony, reinvent 
themselves and challenge the limits of the factory-city. In a world where 
fantasy provokes reality, the veil of anonymity and solitude is lifted and 
replaced by bursts of colour.

Cirkopolis unfolds scene by scene like an elemental universe, with 
sculptural imagery: jugglers brave the space, a contortionist is lifted by her 
companions in a surge of inspiration, aerial artists defy the height of the 
skyscrapers. Experiencing Cirkopolis is also stepping into the dance of the 
Cyr wheel, dreading the audacity of the German wheel and discovering the 
candour of a man who dreams only of dancing.
“Cirkopolis was imagined as a crossroads — between imagination 
and reality, between individuality and community, between limits and 
possibilities. The show is driven by the poetic impulse of life, the physical 
prowess of the circus and the humour, at once serious and light-hearted. 
Entering Cirkopolisis all about letting go and allowing yourself to be borne 
aloft by hope,” explained Jeannot Painchaud, creative director of Cirque 
Éloize and co-director of Cirkopolis.

www.cirque-eloize.com

eloize@cirque-eloize.com

CIRQUE ÉLOIZE
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https://twitter.com/cirque_eloize
http://www.facebook.com/CirqueEloize
http://www.cirque-eloize.com
mailto:eloize@cirque-eloize.com





The House of Dancing Water is housed in a purpose-built theater designed 
with many breakthroughs including a stage pool that holds a record-breaking 
3.7 million gallons of water, equivalent to 5 Olympic-sized swimming pools. 
This state-of-the-art theater provides the setting for an epic love story and 
spectacular journey through time, showcasing dazzling costumes, special 
effects and record breaking acts never seen before in a theater.

The show is a must-see experience you’ll want to relive over and over 
again. Be sure to catch it, only at City of Dreams, Macau.

«The House of Dancing Water» is uniquely created for City of Dreams by 
Franco Dragone, the world’s most spectacular showmaker whose shows 
have been seen by over 65 million spectators worldwide.

After 5 years in development and USD 250 million spent to create and 
produce «The House of Dancing Water», the world’s newest most 
spectacular extravaganza is now showing at City of Dreams, Macau.

This state-of-the-art theater will provide the setting for the birth of an epic 
love story and spectacular journey through time, showcasing dazzling 
costumes, special effects and record breaking acts never seen before in a 
theater.

The show is a must-see experience you’ll want to relive over and over 
again. Be sure to catch it, only at City of Dreams, Macau.

www.thehouseofdancingwater.com

showenquiry@cod-macau.com

HOUSE OF DANCING WATER / 
FRANCO DRAGONE
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https://twitter.com/dragoneofficial
http://www.facebook.com/dragone.franco/?fref=ts
http://www.thehouseofdancingwater.com 
http://www.thehouseofdancingwater.com 
mailto:showenquiry@cod-macau.com





International Network
Performing Arts

Directory

New product
Coming soon

For the export of Arts

Artist
Festivals
Organization

Register now here

For information please contact us at 
rlacroix@artsvox.com

http://artsvox.com/performing-arts-directory-registration/
mailto:rlacroix@artsvox.com


NEWS
International Arts and Culture Activities !



MA JOR EVENT
PARTNERS

22 MAY – 8 JUNE

JOIN 
US 
FOR
VIVID 
LIVE

SYDNEY OPERA HOUSE’S 
ANNUAL CELEBRATION OF 

CONTEMPORARY MUSIC, 
LIGHT AND CULTURE

SYDNEYOPERAHOUSE.COM/VIVIDLIVE

FEATURING 
THE ICONIC 
LIGHTING 
THE SAILS

VIVID LIVE IS PART OF VIVID SYDNEY, 
AN 18-DAY FESTIVAL CELEBRATING 
SYDNEY AS THE CREATIVE HUB OF 

THE ASIA-PACIFIC, WITH LARGE 
SCALE LIGHT INSTALLATIONS 

AND PROJECTIONS; FREE FAMILY 
EVENTS; MUSIC PERFORMANCES AND 

COLLABORATIONS; AND CREATIVE 
IDEAS, DISCUSSION AND DEBATE.

Vivid Sydney is a festival of light, music and ideas.
Vivid Light transforms Sydney into a wonderland of ‘light art’ sculptures, 
innovative light installations and grand-scale projections for all to enjoy - for 
free. It is a magical celebration of light-design excellence and the world’s 
largest outdoor ‘art-gallery’: a unique Vivid Sydney experience.

Vivid Light engages lighting artists, designers and manufacturers from 
around Australia and the world to illuminate, interpret and transform 
Sydney’s urban spaces through their creative vision.

Vivid Music presents a cutting-edge contemporary music program.
From local and international acts performing at the iconic Sydney Opera 
House, to other large venues and small bars, Vivid Sydney hosts a lively 
and eclectic range of live performances and ground-breaking musical 
collaborations.

At the heart of Vivid Music is Vivid LIVE, a program of cutting-edge music which 
takes place at the Sydney Opera House, Australia’s most famous building.

Vivid Ideas is Asia Pacific’s annual celebration of innovation, creativity and 
community, building audiences and markets for the creative industries, and 
offering professional development opportunities across the sector. The 
program truly spans the innovation and imagination sector: from technology 
and start-up culture to design and architecture, film and screen content to 
visual arts and performance, advertising and marketing to animation, VFX, 
lighting and events.

During the festival, Vivid Ideas brings together business and creative leaders 
for professional development, information updates on their industries, 
market opportunities and innovation: gathering all the conversations, 
conventions and big announcements in Sydney.

www.vividsydney.com/precinct/sydney-opera-house 
infodesk@sydneyoperahouse.com

SYDNEY OPERA HOUSE
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https://twitter.com/sydoperahouse
http://www.facebook.com/sydneyoperahouse
http://www.vividsydney.com/precinct/sydney-opera-house 
mailto:infodesk@sydneyoperahouse.com





 

                        18 to 21 October  
 
Call for Papers – 7th World Summit on Arts and 
Culture / Valletta Malta 2016 
The International Federation of Arts Councils and Cultural Agencies (IFACCA) 
and the Arts Council Malta (ACM) are pleased to invite arts professionals, 
academics, producers, administrators, creators and arts workers to submit 
proposals for presentation at the 7th World Summit on Arts and Culture to be 
held in Valletta Malta 18-21 October 2016. 
 
Theme: At the crossroads? Cultural Leadership in the 21st Century 
The focus of the 2016 World Summit on Arts and Culture, will be on Cultural 
Leadership in the 21st Century.  The arts and culture can be considered to be at 
a crossroads – faced with many challenges and opportunities at the global, 
national and local level such as: the impact of new technologies on the 
production and distribution of cultural goods and services; threats to global 

Call for Papers – 7th World Summit on Arts and Culture / Valletta Malta 
2016

The International Federation of Arts Councils and Cultural Agencies (IFACCA) 
and the Arts Council Malta (ACM) are pleased to invite arts professionals, 
academics, producers, administrators, creators and arts workers to submit 
proposals for presentation at the 7th World Summit on Arts and Culture to be 
held in Valletta Malta 18-21 October 2016.

Theme: At the crossroads? Cultural Leadership in the 21st Century

The focus of the 2016 World Summit on Arts and Culture, will be on Cultural 
Leadership in the 21st Century. The arts and culture can be considered to 
be at a crossroads – faced with many challenges and opportunities at the 
global, national and local level such as: the impact of new technologies on the 
production and distribution of cultural goods and services; threats to global 
security; new patterns of migration; changing contexts at the national level 
including austerity measures and continuous requests for reform; aspirations 
from artists and culture operators to extend their impact and outreach to other 
sectors, while also struggling to guarantee freedom of expression and ensure 
cultural diversity.

The Selection process will be made by the Summit Programme Director, Nina 
Obuljen, in consultation with the Summit hosts, the ACM and IFACCA.

We are seeking your suggestions of keynote speakers, panellists or presenters 
of case studies who can successfully address the Summit’s  theme.

IFACCA
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Proposals need to be submitted to us via the online form with a closing 
date of 5 February 2016.

For further information relating to the development of the Summit, we 
invite you to visit the website www.artsummit.org, and register for our 
ACORNS news bulletin.   

http://www.ifacca.org/accounts/register/

We look forward to receiving your proposals. 

info@ifacca.org

https://twitter.com/ifacca
https://www.facebook.com/pages/International-Federation-of-Arts-Councils-and-Culture-Agencies-IFACCA/152337271506543
http://www.ifacca.org/accounts/register/
mailto:info@ifacca.org
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Esplanade – Theatres on the Bay1 Esplanade Drive S038981www.esplanade.comCustomer Service hotline: 6828 8377SISTIC hotline: 6348 5555

Esplanade – Theatres on the Bay is Singapore’s national performing arts centre and 
one of the busiest arts centres in the world. Since its opening in 2002, the centre has 
presented more than 31,000 performances, drawing an audience of 22 million patrons 
and 84 million visitors. 

This architectural icon, with its distinctive twin shells, houses world-class performance 
spaces complemented by a comprehensive range of professional support services. Its 
two main venues are the Concert Hall and Theatre with a capacity of about 1,600 and 
2,000 respectively.

In March 2014, Esplanade’s Concert Hall was listed as one of the “world’s 15 most beautiful 
concert halls” by Hamburg-based building data company Emporis.

Esplanade’s vision is to be a performing arts centre for everyone and it seeks to enrich 
the lives of its community through the arts. The centre’s programming is guided by its 
mission – to entertain, engage, educate and inspire. Its year-long arts calendar of about 
3,000 performances presented by Esplanade, its collaboration partners and hirers cater 
to diverse audiences in Singapore and span different cultures, languages and genres 
including dance, music, theatre, the visual arts and more. More than 70% of the shows 
that take place each year at the centre are non-ticketed. In May 2015, Esplanade was 
chosen as one of SG Heart Map’s 50 special places. 

Esplanade regularly presents world-renowned companies and artists that attract 
international attention and add to Singapore’s cultural vibrancy. The centre is also a 
popular performance home for arts groups and commercial presenters who hire its venues 
to stage a wide range of programmes. These carefully curated presentations complement 
Esplanade’s own diverse offerings for our audiences.

Esplanade works in close partnership with local, regional and international artists to develop 
artistic capabilities, push artistic boundaries and engage audiences. The centre supports 
the creation of artistic content and develops technical capabilities for the industry nationally.

Esplanade – Theatres on the Bay is operated by The Esplanade Co Ltd, which is a not-
for-profit organisation, a registered Charity and an Institution of a Public Character.
https://www.esplanade.com/corporate-information/press-room

liting@esplanade.com

ESPLANADE THEATRE ON THE 
BAY’S, SINGAPORE
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https://twitter.com/esplanade
https://www.facebook.com/EsplanadeSG
https://www.esplanade.com/corporate-information/press-room 
https://www.esplanade.com/corporate-information/press-room 
mailto:liting@esplanade.com 





Where people come to communicate

LG Arts Center is a globally renowned multi-arts performance center 
where the audience and the performers come together as one to share the 
passion for the contemporary arts and create experiences that are unique 
and mutually beneficial. LG Arts Center respects the diverse artistic values 
and expressions of our time, and we believe that our center must act as a 
gathering place where creative and passionate artists and their fans meet 
and engage in open communications. 

Where people enjoy the finest in performing arts

LG Arts Center believes that our audiences deserve to enjoy the very best 
performances at all times. To this end, we strive to present our audiences 
with top quality performances that feature not only important works selected 
from a variety of genres that reflect relevant global trends but also those 
performances that arise from new, innovative and daring approaches. 
In doing so, we strive to provide our audiences with new and genuine 
experiences that they have yet to enjoy. 

Where the artists enjoy the best stage and audience.

We also believe that the artists deserve to meet the best audiences in 
a state-of-the-art performance venue. As such, we endeavor to offer our 
artists world-class stage facilities and top-quality technical support in order 
to help the performers attain their artistic perfection. 

508 Nonhyeon-ro, Gangnam-gu, Seoul, 
(Yeoksam-dong GS Tower) LG Arts Center
Tel : +82(2)¬-2005¬-0114 Fax : +82(2)¬-2005¬-1538 

www.lgart.comlgart.com

LG ARTS / SEOUL
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https://twitter.com/intent/retweet?tweet_id=705725656944873472
http://www facebook.com/LGArtsCenter/?fref=ts
http://www.lgart.comlgart.com 





Creation is one of humanity’s most basic abilities. In the face of boredom, 
creation shakes us; when we lose direction, creation points out a new path. 
In the process of creating, we somehow overcome the barriers that contain 
us in everyday life, and we overcome ourselves.

TAO Dance Theater came together in March, 2008 in Beijing and although we 
are individuals, we are brought together by a shared longing: to use the body 
to create. Each body has its unique secrets, and through rigorous, sincere, 
and exploratory corporeal research, we hope to stretch the boundaries of 
the flesh, and in this process of excavation to discover the body’s unknown 
possibilities.This exploration of the body and its possibilities is, for us, sacred, 
because in the process of using the body to create, we have found our own 
faith. In our pursuit of the corporeal, our spirit becomes free.

– Tao Ye

Since its founding in 2008, TAO Dance Theater has taken China‟s dance 
world by storm. The company has performed in every modern dance festival 
throughout the country and has collaborated with leading Chinese artists 
across genres including theatre, experimental music, film, visual arts and 
installation. TAO has been featured in performances as well as choreography 
and teaching residencies in festivals worldwide, including Europalia (BE), 
Culturescapes (CH), M.A.D.E. Festival (SE), Singapore Arts Festival, Fall for 
Dance (US) the American Dance Festival (US), among others.

Founder Tao Ye danced with Jin Xing Dance Theater in Shanghai and then 
Beijing Modern Dance Company until he decided to launch out on his own. 
Dancer Wang Hao, a specialist in Mongolian folk dance and graduate of the 
Central University of Nationalities Dance Academy, joined him to found TAO 
Dance Theater in 2008. A third dancer, Duan Ni, danced with two modern 
dance legends – Shen Wei (US) and Akram Khan (UK) – before returning to 
China to work exclusively with Tao Ye.

TAO DANCE COMPAGNY
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https://twitter.com/alisonmfriedman
http://www.facebook.com/TAO.Dance.Theater/





No longer distracted by the “China hype” or the lure of living abroad, these 
artists focus all time and energy on their craft. Each possesses the highest 
level of technical virtuosity but these dynamos are not interested in tricks 
or artifice. Unlike current choreography trends in China, Tao Ye eschews 
representational modes and is exploring form as content, investigating 
musical and physical interaction and experimenting with minimalism as well 
as layered patterns of gesture and spatial locomotion.

TAO Dance Theater is devoted dance education and has been invited to 
teach at the China Central University of Nationalities, Beijing Languages 
University, Shaanxi Normal University, Yan‟an University, International School 
of Beijing, Henny Jurriens Stichtin in Amsterdam, Dance in Olten Festival 
in Switzerland, among other schools, universities, and festivals. They also 
offer open classes and workshops at, among other places, the Beijing Dance 
Academy, Chaoyang District Culture Center, Beijing ContemporaryMOMA Art 
Center, and ULLENS Center for Contemporary Art (UCCA) in Beijing.

www.pingpongarts.org
 
alison@pingpongarts.org

TAO DANCE COMPAGNY
N

ew
s

https://twitter.com/alisonmfriedman
http://www.facebook.com/TAO.Dance.Theater/
http://www.pingpongarts.org  
mailto:alison@pingpongarts.org


ArtsVox can create applications on measures for you for 
all types of electronic platform. We can also do marketing  
and editing of your electronic content such as books, 
magazines, catalogs, annual report or other.

Services
• Planification and production of electronic materials;
• Editing and marketing;
• Placing products on platforms such as iTunes and Google Play;
• Planification and organisation for development of your content.

ArtsVox develops applications for 
smartphone and electronic tablets

Click here to contact us

mailto:info@artsvox.com


INTERVIEWS

Conversations with professionals of the global industry !



www.hkiac.gov.hk

1. What is the International Arts Carnival ?

The International Arts Carnival is an annual 5-week event held in early July 
to mid-August in Hong Kong to provide children, teenagers and their families 
with fun-filled cultural programmes and interactive activities during summer.  
Performances include music, dance, music theatre, drama, puppetry, mime, 
magic, acrobatics, physical comedy and multimedia theatre, all aimed at 
nurturing your interest in the performing arts.  Featured artists and arts 
groups are drawn from Hong Kong and around the world each year, thrilling 
audiences with their artistic visions and diverse techniques.  The Carnival 
is complemented by a wide variety of extension activities including pre-
carnival school tours, community outreach performances, demonstrations, 
workshops, exhibitions, cultural tours and other fringe activities at museums 
and libraries.  This year, the International Arts Carnival is held from 10 July 
to 16 August 2014.

2. What are the assessment criteria of the International Arts Carnival ?

All programme proposals are selected based on criteria like the professional 
and artistic merit of the programme, artists and production personnel 
concerned, the relevance of the proposed programme to the objectives 
of the Carnival, the suitability and audience appeal to local children 
and family audiences, the overall programme balance of the Carnival, 
financial implications and technical viability of the proposed programme.  
The selection process will involve expert advice from the Art Form Panel 
on Festivals which comprises professional and veteran performing arts 
practitioners in various fields.

HONG KONG INTERNATIONAL 
ARTS CARNIVAL
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3. What does your organization to analyze and understand the needs 
of its audiences?

We will draw reference and observe the programme trend of other 
international children festivals for programming.  Moreover, views from 
the audience and the public would be collected upon completion of the 
programmes and the activities.  Besides, members of our Art Form Panel 
on Festivals will provide advices on the strategies of performing arts 
programmes planning and selection.

4. How new information technology and communications have 
transformed your organization and these activities? 

With advancement of technology and communication, the programmes 
of the Carnival are getting more and more connected with multi-media 
and enriched with new stage effects.  The use of electronics and social 
media has also help audience to grasp more programme information 
through promotion trailer at our web-site or e-newsletter before watching 
or participating in our programmes.

5. Do you have a program for collaborations and international 
exchanges for the creation, production, and distribution of shows?

We always welcome quality, suitable and innovative programme for 
international cultural exchange for the Carnival.  To allow more lead time 
for discussion and preparation, we hope proposal with information on the 
programme concept and form of presentation, artists, production details, 
estimated budget and background information, etc. are to reach us at least 
ten months prior to the Carnival.

6. How do you measure the success of your events?

Programmes and activities have been very well-received by the 
audience with overwhelming responses from children, youngsters 
and their parents.  We organize over 380 activities attracting 
an average audience capacity of over 100 000 and an average 
attendance rate of more than 92% every year being the largest 
family festival in Hong Kong.

http://www.hkiac.gov.hk/2015/html/en/index.html

fo@lcsd.gov.hk
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Interviews – TDC/ Théâtre de la Dame de Cœur 
(Canada)

What are the priorities of the TDC /Théâtre de la 
Dame de Coeur this year in Quebec and abroad?

With the Board of Directors, we are working to establish a strategic plan 
that will outline the priorities of the Théâtre de la Dame de Cœur up to 
2020 obviously taking into account our strengths and weaknesses. The 
plan provides a comprehensive portrait of our first 39 years, as well as of 
the challenges facing our organization in years to come.

We’re in the creative process for our 2016 show which will mark the 40th 
anniversary of the company. There is no question of take back our previous 
productions, but rather to keep the focus on research and experimentation. 
Our expertise has enabled us to distinguish ourselves internationally and 
we continue to offer our expertise through our North-American, European 
and Japanese agents.

Our youth workshops are expanding with schools wishing to discover 
the world of the giant puppet with our specialized team. This year, 1,196 
students from our schools district will live a unique experience in our 
interpretation center; and to this day over than 10,000 children’s have lived 
this experience.

What are your criteria to research and develop your unique theatrical 
expertise ?

The artistic direction must ensure that each of our creation is at it’s heart 
a daring project. This boldness grows in the knowledge that never before 
experienced elements are present. Although the obsession of novelty is 
pushing our research, we must ensure that our process does not produce 
empty shells without meaning.

Théâtre de la Dame de Cœur
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How new information and communications technologies have 
transformed your creations, your organization and your activities?

New technologies are transforming everything and everyone including of 
course the world of creation. Our work is continually evolving. Things are going 
so fast that by the end of this paragraph, we will already be somewhere else! 
We are still faithful to certain techniques that have been proven artistically 
effective and yet remain cost effective.
 
What does your organization do to analyze and understand the needs 
of its customers?

Ultimately, we are not a company that desperately seeks to pander to it’s 
audience. We believe that our public likes to live new experiences and we 
seek to balance our artistic audacity with the openness our audience.

How do you measure the success of your events?

When we reach the artistic and technological goals we’ve set ourselves on 
each new production, we know we have succeeded and can move on to the 
next chapter in the history of the TDC/Théâtre de la Dame de Coeur.

Do you have a program for collaborations and international exchange 
for the creation, production and distribution of your work ?

In our international projects, we try and reach artists and professionals with 
whom we wish to share our expertise.

www.damedecoeur.com

rlacroix@artsvox.com

Théâtre de la Dame de Cœur
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2012-2014 

From Bennelong Point to the Nation

Sydney Opera House 
Broadband Enabled Education  
& Skills Services Project

What are the priorities of your organisation this 
year?
Creativity is central to learning. As the symbol of 
modern Australia and the country’s leading cultural 
centre, the Opera House is keen to ensure that 
creative experiences are available to students 
wherever they live and whatever their circumstance.  
Each year, 170,000 young people, their families, 
students and teachers attend high-calibre performing 
arts and creative learning experiences at the Opera 
House through its Children, Families and Creative Learning (CF&CL) 
program.   The program is designed onsite and online ensuring the iconic 
world heritage building is accessible to young people throughout Australia.

There are a number of priorities within the CF & CL department that is about 
enriching our creative learning philosophy, deepening our relationship with 
our audiences and innovating in the digital space through our live and 
interactive research.  

Firstly we prioritise presenting the very best artists and productions from 
around the world.  Secondly we aim to deepen and extend our relationship 
with our audiences through pre and post digital engagement activities that 
support the artistic work and ideas we present on our stages.  

In reference to our Creative Learning Program for schools, alongside the 
Faculty of Education and Social Work and The University of Sydney we are 
in the early phases of planning to develop a unique and innovative approach 
to fostering creativity in schools and beyond. The Creative Leadership in 
Learning Program is designed to impact on all stakeholders in schools and 
deepen our relationship with schools beyond the annual school excursion 
visit. Principals, teachers, students and families will develop creative 
capacities through tailored learning programs that engage with creative 
learning in practical ways. In each of these innovative programs, creativity 
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and arts practice capabilities will develop in the areas of;  leadership in 
creativity, creativity in cross curricula learning, professional learning for 
teachers in creative learning and teaching, enriching the creative and 
cultural lives of families.  

Sydney Opera House currently delivers a digital creative learning program 
of live and interactive tours, workshops and streamed performances free 
of charge to schools across Australia.  Approximately 7000 students per 
year participate.  In March 2015, Sydney Opera House held a National 
Symposium disseminating its findings from a two year research project.  
From Bennelong Point to the Nation was a trial project that used broadband 
technology to increase access to performing arts education and vocational 
learning for people living in remote and regional areas of Australia. The 
project was funded by the Commonwealth Government as part of its 
Broadband Enabled Education and Skills Services (BEESS) program. The 
University of Technology, Sydney (UTS) evaluated the project’s success to 
offer recommendations to Sydney Opera House (SOH) and other education 
and arts providers.  The findings posed as many new questions as it has 
answered. Digital artistry and creative pedagogy are rapidly evolving fields 
with more artists, technicians, educators and researchers developing 
and trialling new work in these areas. SOH is committed to researching 
and developing digital learning experiences and will continue to develop 
knowledge and practice in the field.

What are the criteria to be selected in your artistic programming ?
Presenting best practice national and international performing arts is Sydney 
Opera House’s point of difference.  Great artistry and ideas combined with 
unique and wonderful story telling is how we approach our programming 
brief.  Sydney Opera House programs cross art form experiences, inclusive 
of traditional and contemporary approaches to performing arts and we 
are always looking to offer our audiences a diversity of cultural, global 
experiences from popular culture to sophisticated artistry.  

What does your company to analyse and understand the needs of its 
customers ?
In the CF& CL program our audiences vary from culture loving families and 
schools to first time attenders to visitors who engage with the building.  We are 
very interested in developing some research in how to transition first-time families 
into culture-loving attendees.  Our programming enables children as young as 
six months to engage with Sydney Opera House and have a relationship with 
us for the rest of their lives. 
 
How new information technology and communications have transformed 
your organism and these activities?
The CF& CL established a Digital Creative Learning Program in 2012 and have 
been innovating and refining the digital interactive program.  Our research from 
the project  From Bennelong Point to the Nation has identified digital artistry 
and creative pedagogy as areas for further development and understanding. 
We have the technical capacity to deliver live and interactive programs across 
the county. Technology has enabled Sydney Opera House to be accessible to 
all Australians.

Do you have a program for collaborations and international exchanges 
for the creation, production, and circulation of shows?
Sydney Opera House and the Arts Centre Melbourne work strategically 
in programming international work touring to Australia.  This collaboration 
is extremely important as it enables other Australian presenters to access 
international work.  

How do you measure the success of your events?
Like every other arts organisation we measure our success through media 
exposure, participation, box office revenue, meeting targets, artist employment 
and audience feedback.    

http://www.vividsydney.com/precinct/sydney-opera-house

infodesk@sydneyoperahouse.com
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What are the priorities of your organisation this 
year?

2015 is significant year for all of us in Singapore as we 
commemorate our nation’s 50th year of independence. 
As the national arts centre, Esplanade commemorates 
Singapore’s 50th birthday with a meaningful line-up 
of special commissions and collaborations all through 
the year, involving a wide range of Singapore artists 
across art forms and generations. (More information 
on our SG50 Celebrations: http://www.esplanade.com/sg50/index.jsp)

We are also refreshing parts of our premises to offer a more holistic 
experience for our visitors and patrons. As part of Esplanade’s physical 
renewal exercise which began in July 2014, we have enhanced our 
hospitality spaces in the Theatre and visual arts spaces at the Upper 
Concourse and Tunnel. In addition, upgrading works will also be carried 
out at the Forecourt, Concert Hall, Jendela, Recital Studio, Theatre Studio 
and Roof Terrace this year.

What are the criteria to be selected in your artistic programming ?

In selecting our programmes, whether it is presented by Esplanade or 
external hirers, ensuring the quality of programmes is a given.

For Esplanade Presents programmes, we look at whether the programme 
fits into our overall programming strategy. Given that Singapore is a 
multi-cultural and multi-lingual society, coupled with the wide range of 
socio-economic groups with differing tastes and needs, a diverse range 
of programmes is presented at Esplanade. To cater to these different 
segments of our community, we present an annual roster of 15 festivals 
and 19 programme series that comprises our cultural festivals to bring 
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together the various ethnic communities through the arts; genre festivals; 
family, children and youth programmes, as well as community and free 
programmes.

Each of our festivals and programme series has its own objectives and focus. 
The objectives for each programme are clearly defined and they are selected 
in relation to the need to engage different segments of the community and/or 
provide opportunities for arts groups, or to develop artists and audiences for 
specific artforms and genres. It is hard to provide one single reason why we 
present any artist but in general, all the artists that we programme are based 
on suitability and alignment with our mission. 

https://twitter.com/sydoperahouse
https://www.facebook.com/EsplanadeSG
http://www.esplanade.com/sg50/index.jsp


Other considerations include the model of collaborations with artists and 
producers, if applicable, as well as the relevance of the programme to 
audiences. 
 
What does your company do to analyze and understand the needs of its 
customers?

Esplanade’s customer service philosophy is to deliver exceptional standards 
of service in a friendly and caring manner and our service processes are 
also simple and seamless, to facilitate comfort, ease and convenience for the 
community that we serve.

We keep our communication channels open so that our customers can 
provide us their feedback conveniently, whether it is through our feedback 
forms placed at the various venues or available online on our website, or our 
hotline and information counter manned by our customer services officers. 

In addition, we conduct regular patron surveys during some of our festivals 
and our Programmers are always on the ground, talking to our audiences 
after performances to gather their feedback or comments. We also gather 
our audiences’ feedback via social media platforms such as Facebook and 
Instagram.

How new information technology and communications have transformed 
your organisation and these activities?

We are in the midst of refreshing our website and when completed, it will provide 
a seamless customer experience across multiple platforms. Beyond just a 
website, it will be a dynamic, forward-leaning customer engagement engine 
that offers improved user experience, delivers data-driven personalised and 
relevant content, powered with marketing automation capabilities. This would 
enable us to better understand the behaviour and interest of our customers, 

ESPLANADE THEATRE
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manage content across multiple channels. 
 
On-site, we are also converting some of our marketing displays to a digital 
and interactive one, so that our visitors will be able to access information 
on the centre, performances, artists, etc at their fingertips. We are also 
exploring other ways to enhance customer experience and engagement 
across various touch points through social media, location-based and 
mobile marketing solutions.

Do you have a program for collaborations and international 
exchanges for the creation, production, and circulation of shows?

Yes, beyond presenting completed works, we also see it as our 
responsibility to play a part in creating and producing new works, be it 
through commissions, co-commissions, collaborations or other means. 
Through the years, we have fostered close relationships with many artists 
and arts groups and have played a part in the development of a number 
of new works. These relationships are precious to us and we want to 
continue contributing to the creation and production of new content, 
especially Asian works. 

We have for example, co-produced two works by the renowned Cloud 
Gate Dance Theatre of Taiwan, namely Water Stains on the Wall and 
Rice which were presented during Huayi – Chinese Festival of Arts in 
2012 and 2015. These works were co-produced together with other arts 
centres and festivals in Asia and Europe which created a performance 
tour circuit for the works. Other co-productions we have done include The 
Village and A Dream Like A Dream by Stan Lai’s Performance Workshop 
and these works toured extensively in the region too. 

In 2009, Esplanade also co-produced and presented the world premiere 
of Dunas by María Pagés, who is a dear friend of ours and widely regarded 
as one of the leading innovators in the development of modern flamenco. 
The production went on to tour Europe after its premiere at da:ns festival. 
Last year, we were also pleased to be the collaborating partner of the 
international premiere of María Pagés’ latest work I, Carmen. 

https://twitter.com/sydoperahouse
https://www.facebook.com/EsplanadeSG


In April 2015, we will be presenting the late British composer Sir John 
Tavener’s last major work Flood of Beauty during A Tapestry of Sacred 
Music. This is co-commissioned by Barbican, London and Esplanade and 
produced in collaboration with Yong Siew Toh Conservatory of Music and 
SYC Ensemble Singers. 

How do you measure the success of your events?

While audience attendance and box office takings are common measures 
of success of a festival or programme, we believe that these figures do 
not offer a fuller understanding of the impact it has created. Hence, we 
focus more on how the festival or programme has worked towards its 
objectives and whether our audiences and artists have benefitted from 
our presentations. After all, Esplanade’s mission is to entertain, engage, 
educate and inspire!

As a cultural institution with a vision to be a performing arts centre for 
everyone, the primary objectives of Esplanade have to do with social and 
artistic goals beyond the purely financial ones. Hence, a Balanced Scorecard 
was designed to measure the Company’s progress. Four perspectives – 
National, Industry, Customer and Organisational – were identified that, 
taken together, would provide a holistic view of our performance. Esplanade 
also provides qualitative narratives together with these largely quantifiable 
measures to give a more complete picture.

https://www.esplanade.com/corporate-information/press-room

liting@esplanade.com
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Ping Pong Productions is a producing and consulting organization whose 
cultural diplomacy mission is to bring China and the world together through 
the performing arts. Based in Beijing with teams in the U.S., PPP produces 
for international arts groups coming to China and Chinese groups going 
abroad. Clients include TAO Dance Theater, Mark Morris Dance Group, 
Tim Robbins and The Actors’ Gang, National Theatre Company of China, 
among others. PPP also runs an international arts education outreach 
program in 22 cities throughout China.
 
1. What are the priorities of your agency this year?

Ping Pong Productions continues to expand in 2015. We bring contemporary 
dance and theatre to tour China, and bring Chinese dance and theatre to 
tour abroad.

China’s premiere contemporary dance company, TAO Dance Theatre, 
we bring to 14 countries this year, including the Edinburgh International 
Festival (UK), Theatre de la Ville (FR), and a world premiere commissioned 
by Korea’s Asian Arts Theatre and Sadler’s Wells among others. 

We just had Chinese playwright and director Wang Chong in residence at 
The Banff Centre’s Playwright Colony. We are working with the Embassies 
of France and Australia in China, bringing performance groups from those 
countries to tour in the summer and fall. 

We are also in the fourth year of our education outreach program that brings 
performances, workshops, discussions, and master  classes to more than 
30 universities, schools, and community cultural centers in 22 cities across 
China.

In addition to our flourishing programming, our biggest priority in 2015 
is fundraising. In 2014, we converted from a for-profit consultancy to a 
non-profit culture and education organization. We are building our board 
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and exploring Chinese and international individuals, corporations 
and foundations who share our mission of building cross-cultural 
understanding through arts and innovation. 
 
2. How do you measure the success of your agency?

Our mission is to bring China and the world together through the 
performing arts. Success is when audiences gain a new or deepened 
perception of a country and culture thanks to our performances. 
 
3. What made you to develop your international customers?

We are the only Beijing-registered, American-owned cultural exchange 
organization with a mission to use the arts as a bridge between 
countries and cultures. I have lived and worked in China for nearly 
15 years. We have built up credibility with not only our international 
partners and collaborators, but our Chinese partners as well. This 
allows for strong, long-term partnerships that continue to grow and 
evolve.

4. What are the biggest challenges for the distribution of your 
artists in China, Canada and internationally?

Artists in every country face funding challenges, so what’s unique 
about China’s situation? One word: change. As China moves from a 
planned to a market economy, it is converting not just government-
run factories to private enterprises, but government-run theatres and 
performance troupes as well, completely restructuring funding for the 
arts. Since 2006 and the 11th Five-Year Plan, the government has 
been systematically reducing the levels of subsidy for performing arts 
troupes and venues, in an effort to encourage them to rely on the 
market.

The challenge, however, is that there is not yet a developed market with 

diverse income streams on which to rely. With no independent foundations 
for the performing arts, limited corporate sponsorship, and individual donors 
few and far between, venues and festivals are overly reliant on ticket sales. 
As a result, the majority of arts venues and festivals seek productions they 
feel will appeal to their existing audiences, and they hesitate to take financial 
risks on unknown artists or art forms. Conservative programming in China, 
therefore, now results not from a fear of government censorship, but from a 
fear of the bottom line.

Just because presenters in China are risk averse, however, does not 
mean audiences here are too. China’s audiences are open, intelligent, and 
eager. Audience demographics tend to be focused around the age of 20-40 
years old. If tickets were not overly expensive, many students and young 
professionals would see performances once if not twice per week. The 
challenges here are not about audiences, nor the arts: they’re about the 
infrastructure connecting the two. 
 
5. How new information technologies and communication have 
transformed the promotion and distribution of your artists?

Within China, social media platforms like Weibo and Wechat are the most 
effective communication and promotion technologies for performances and 
cultural events. In the West, traditional outlets like newspaper advertisements, 
mass mailings and preview articles are still more prevalent. In China, those 
were never particularly developed to begin with for arts promotion, so 
social media quickly triumphed as the primary mode of communication and 
promotion of festivals and performances. 
 
6. Do you have a program collaborations and international exchange 
for the creation, promotion and distribution of your artists in Canada 
and abroad?

We are engaged in discussions with The Banff Centre in Canada to develop a 
long-term partnership to facilitate more opportunities for Chinese artists and 
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organizations to be in residence at Banff’s incredible artist residency 
facilities. In China right now, arts funding goes toward developing 
product – fast paced creation of shows that can be performed quickly. 
But very little funding is invested in process, in supporting an artist’s 
or arts organization’s exploration and development, without the 
pressure to create a product to tour. The Banff Centre is committed 
to an artist’s process, and this partnership could be extremely fruitful 
for both sides in developing new works and helping artists reach new 
levels of innovation and creativity.
 
7. What project would you make in 2015-2016 in China or abroad?

We have so many projects going on, you can view more on our website 
and Facebook where all the latest news is posted:

www.pingpongarts.org

alison@pingpongarts.org
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ArtsVox services was created for artists, cultural and 
educational organizations of Canada and abroad wishing 
to export or promote their activities on the international 
stage.

ArtsVox services team has a high level of expertise and 
know-how in international trade of arts in Canada and 
abroad and provides the following professional services.

Services
• Planning and advice about exporting and international trade;
• Export diagnostics for artistic and cultural companies;
• Planification and production of international promotional 

materials;
• Planification and organization of trade missions;
• Develop and consolidate a contacts network on the several 

markets;
• Planification and organisation of international touring.

ArtsVox Services  is a Canadian not-profit organization.

Your direct provider for export

Click here to contact us



BEHIND THE SCENE

Emerging artistic companies and new technologies!



THE NEW BIG TOP SHOW

OFFICIAL SPONSORS

AFFILIATE PARTNER

T I C K E T S  O N  S A L E  N O W !

O P E N S  A P R I L  2 1
O L D  P O R T  O F  M O N T R E A L

C I R Q U E D U S O L E I L . C O M / L U Z I A

# L U Z I A

LUZIA – ANNONCE 
Format : 8.5” x 12” (1/8 Bleed)
Monté : 100%

Écheance : 15/12/2015
Couleur : CMYK

Safety : xx”
Résolution : 300

Infographe : Eric
Correction : XXX NO1
15/12/2015 46521RNEW ARTS MAGAZINE

Luzia
Co-written by par Daniele Finzi Pasca and Julie Hamelin Finzi directed by 
Daniele Finzi Pasca

The show
The name LUZIA fuses the sound of “luz” (light in Spanish) and “lluvia” 
(rain), two elements at the core of the show’s creation. LUZIA is a show 
inspired by the richness of the Mexican culture.

Luzia is Cirque du Soleil’s 38th original production since 1984, and its 17th 
show presented under the Big Top.

https://www.cirquedusoleil.com/luzia/

contact@cirquedusoleil.com
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Bringing visual environments to life !
Where the magic happens séparation !

Our tools are lights, stagecraft and video production, but our product is 
emotion. That’s what we deliver, no matter the medium or the venue. 
We create powerful connections between audiences and performers, 
brands and fans. When you’re immersed in one of the unique audiovisual 
experiences that we help create, it’s an unforgettable moment. 

4U2C is a one-stop shop for the creative and production needs of any 
multimedia event. We are built around the notion of integrated creation: the 
desire to provide a creative environment where lighting, architectural design, 
media content and technology are seamlessly combined. Our approach is 
that of a creative production designer who oversees every aspect of the 
visual design of a live event production. We believe multimedia means a 
production that brings together the various disciplines of visual design in a 
cohesive whole, and at 4U2C we encompass creative director, production 
designer and technical director. 

http://4u2c.com    info@4u2c.com
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Born out of the Montreal Olympics in 1976, SOLOTECH began official operations 
in 1977. Born with a pure passion for the profession, SOLOTECH has evolved 
from providing equipment rentals and sales to becoming the premier end-to-end 
provider of entertainment technology services.

Every SOLOTECH employee is encouraged to expand their skills and knowledge 
through ongoing training and development. As new technologies emerge, our 
employees and their talents evolve along with them, resulting in a personal pride 
that is reflected in our professional relationships.

AROUND THE GLOBE SOLOTECH has provided technological solutions for 
various festivals, television shows and major corporate events. On an international 
level, SOLOTECH has provided equipment and specialized staff for several artists 
touring the globe including Celine Dion, Bruce Springsteen, Michael Bublé, Justin 
Timberlake, Arcade Fire, Kylie Minogue, Leonard Cohen amongst many others.

SOLOTECH’s Product Specialists also provide expert advice on the latest 
technology and on how best to integrate complex systems with the highest quality 
at the best price.

https://www.solotech.com   info@solotech.com
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Stageline contributes to the outdoor staging industry once again with the introduction 
of the SAM750, a giant concert stage assembled in record time. After a noticed 
présence in Canada for Osheaga last summer, the SAM750 started its first run in 
the United States with a stop in New York for Electric Daisy Carnival a month ago.

Following the demand for higher safety standards in the industry, Los Angeles based 
promoter Insomniac needed an innovative and cost efficient solution. Stageline, 
who is well known in the industry for building heavy duty mobile stages designed 
for the most extreme weather and touring conditions, took on the challenge. They 
mixed fresh new ideas with 25 years experience and their pioneering spirit did the 
rest. The result has to be seen to be believed.

The SAM750 is the closest thing to a real life transformer. Imagine 5 trailers being 
transformed into a vast fully covered concert stage.

This breakthrough outdoor stage goes way beyond the required standards of the 
industry. Totally self standing, it does not need to be guy wired or anchored to 
the ground and is virtually ballast free. It is equipped with multiple safety features 
such as a mechanism to lower or raise the wind wall quickly. It is built with the 
highest design criteria such as 145 km/h wind resistance for the stage and covered 
wings, 75 tons load bearing capacity including a 15 ton screen support and 12.5 
ton cantilevered extension rigging beams. That’s not all. The SAM750 is twice as 
fast to set up with half the crew, less equipment and fewer trailers compared to 
conventional constructed stages of a similar size and capacity. Bottom line, half 
the time, half the crew and half the effort.

Going through an extreme weather weekend with storms and flood warnins, Electric 
Daisy Carnival New York finally ended with a huge success again this year with 
over100,000 attendees. «Stageline and their new SAM750 delivered exactly what 
they had promised. We had substantial savings in both time and money and to top 
it all, it looked great!» said Alyxzander Bear, Director of Production at Insomniac.

www.stageline.com   Alexis.Delage@stageline.com
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https://twitter.com/stagelinestages
http://www.facebook.com/Stageline
http://www.stageline.com 
mailto:Alexis.Delage@stageline.com





Moment Factory is a new media and entertainment studio specialized in 
the conception and production of multimedia environments combining 
video, lighting, architecture, sound and special effects to create remarkable 
experiences.

Since its inception in 2001, Moment Factory has created more than 300 
installations, events and shows across the world for such clients as Cirque 
du Soleil, Nine Inch Nails, Madonna, Disney, Microsoft, Sony, Quartier des 
Spectacles de Montréal and the Los Angeles International Airport (LAX).

Our team of more than 120 talented individuals occupies a dynamic, 
multifunctional 20,000 square-foot space in Montreal, Canada. In our 
industrial studios we develop, design and produce the groundbreaking—
often interactive—new media installations for which we have earned our 
reputation as industry leader, building mockups and testing prototypes 
prior to executing our vision.

www.momentfactory.com

INFO@MOMENTFACTORY.COM
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https://twitter.com/Moment_Factory
http://www.facebook.com/MomentFactory
http://www.momentfactory.com
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ARTSZONE

Artistic & 
Events Area !



MONTREAL QC
elektramontreal.ca
bianmontreal.ca
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17th International 
Digital Art festival
— ELEKTRA

Digital Art Biennial
— BIAN

3rd International Spring
Summer 
2016

AUTOMATA Art made by machines 
for machines

d In

For the 16th edition, ELEKTRA offers fans of digital art and culture a theme 
centred on the power of sound, entitled POST-AUDIO, in the sense of 
‘’beyond audio,’’ or beyond what we know as sound. With programming that 
looks at the influence of sound on our psyche and explores phenomena of 
listening, ELEKTRA 16 is a window onto local, national and international 
creation. 

An event that marks spring in Montreal, the festival presents more than 50 
of the most innovative local and international digital artists through some 
10 partner sites. The audience is at the heart of the artistic offerings and 
has a chance to attend audiovisual, sound and immersive performances, 
concerts, installations and openings, launches, as well as the International 
Marketplace for Digital Art (IMDA - 9th edition).

http://elektrafestival.ca/en/elektra-16
 
info@elektramontreal.ca
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https://twitter.com/Elektrafestival
http://www.facebook.com/elektramontreal
http://elektrafestival.ca/en/elektra-16
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quartierdesspectacles.com

INTERACTIVE DIGITAL INSTALLATIONS, 
 IMMERSIVE ENVIRONMENTS, 
  LIGHTING DESIGN.

ORIGINAL WORKS CREATED FOR PUBLIC SPACES, 
 EPHEMERAL URBAN ICONS.

INSTALLATIONS NUMÉRIQUES INTERACTIVES, 
 CRÉATION D’ENVIRONNEMENTS IMMERSIFS, 
  DESIGN D’ÉCLAIRAGE.

DES ŒUVRES ORIGINALES CONÇUES POUR L’ESPACE PUBLIC, 
 DE VÉRITABLES ICÔNES URBAINES ÉPHÉMÈRES.

Top left to bottom right : Entre les rangs, Luminothérapie 2013-14, KANVA, place des Festivals (Photo : Cindy Boyce), Impulsion, Luminothérapie 2015-16, Lateral Office, CS Design, ECP Group, 
place des Festivals (Photo : Ulysse Lemerise), 9 x [MTL], Gabriel Poirier-Galarneau et Vincent Bilodeau, place Émilie-Gamelin (Photo : Martine Doyon), Maëstro, Atomic 3, place des Festivals (Photo : 
Martine Doyon), Iceberg, Luminothérapie 2012-13, Atomic 3, place des Festivals (Photo : Martine Doyon), 21 balançoires, Daily tous les jours, promenades des Artistes (Photo : Ulysse Lemerise)

History and vision of the Quartier des spectacles

With a history stretching back more than 100 years, the Quartier des 
spectacles neighbourhood has always been a popular cultural and 
entertainment destination in Montreal.
 
In 2003, the Quartier’s purpose was officially defined with the creation of the 
Quartier des spectacles Partnership. The Quartier acquired its own visual 
identity and a shared vision: Live, Learn, Create and Entertain Downtown.

Voices of the Quartier des Spectacles is a window on the people and places 
that make Montreal’s cultural heart beat. From festivals to performance 
venues, from restaurants to avant-garde art. Every week, you’re invited to 
discover the city’s liveliest square kilometre!

http://www.quartierdesspectacles.com

info@quartierdesspectacles.com
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https://twitter.com/QDS_MTL
http://www.facebook.com/quartierdesspectacles
http://www.quartierdesspectacles.com   
http://www.quartierdesspectacles.com   
mailto:info@quartierdesspectacles.com 
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A Glimpse at 
the 37th Edit ion

June 29 to July 9 2016

Tickets: montrealjazzfest.com
PLACE DES ARTS
MAISON SYMPHONIQUE 
DE MONTRÉAL�
514 842-2112 
placedesarts.com

THÉÂTRE DU 
NOUVEAU MONDE
514 866-8668 
tnm.qc.ca 

MONUMENT-NATIONAL
514 871-2224 
1 866 844-2172
admission.com

L’ASTRAL,MAISON DU 
FESTIVAL RIO TINTO
1 855 790-1245
ticketmaster.ca - admission.com

CLUB SODA
514 286-1010  
clubsoda.ca

 /montrealjazzfest     @MtlJazzFestival

MELODY GARDOT
JUNE 29 • 7:30�P.M.

SALLE WILFRID-PELLETIER, PdA GREGORY PORTER
JUNE 29 • 8�P.M.

THÉÂTRE MAISONNEUVE, PdA

JOEY 
ALEXANDER 

TRIO
JULY 1 • 8�P.M.

MONUMENT-NATIONAL
LUDGER-DUVERNAY

TORD GUSTAVSEN
with SIMIN TANDER 

and JARLE VESPESTAD
JULY 3 • 8�P.M.

MONUMENT NATIONAL – LUDGER-DUVERNAY

FLORENCE K, 
BUENA VIDA

JULY 9 • 8�P.M.
THÉÂTRE DU NOUVEAU MONDE

CÉU
JUNE 30 • 6�P.M.

CLUB SODA

BILAL
JULY 6 • 10�P.M.

CLUB SODA BATTLE OF THE BANDS VIII
JULY 9 • 7�P.M.

MAISON SYMPHONIQUE DE MONTRÉAL

NIR 
FELDER

JULY 7 • 9�P.M.
L’ASTRAL

STACEY KENT
JULY 3 • 8�P.M.

THÉÀTRE MAISONNEUVE, PdA

JAZZ AT LINCOLN CENTER 
ORCHESTRA featuring 

WYNTON MARSALIS
JUNE 30 • 7�P.M.

MAISON SYMPHONIQUE DE MONTRÉAL

LE FESTIVAL À LA MAISON SYMPHONIQUE

LES GRANDS CONCERTSÉVÉNEMENTS SPÉCIAUX 

LES NUITS LE FESTIVAL À LA MAISON SYMPHONIQUELES COULEURS

NOUVEAU MONDELE CLUBJAZZ BEAT JAZZ BEAT en collaboration avec

Ranked as the world’s largest jazz festival in the Guinness World Records, 
the Festival International de Jazz de Montréal has been synonymous with 
a passion for music for over 35 years. Every year for 10 days, the French-
speaking metropolis of North America becomes the venue where fans of 
all types of jazz-related music rub shoulders with aficionados of jazz in its 
purest form.

The Festival hosts some 3,000 musicians and public entertainers from 30 
countries, 1000 concerts and activities—two-third of which are free—, 10 
concert halls, 9 outdoor stages and welcomes more than 2 million visitors 
annually, from noon to midnight!

All on a unique site designed to meet festival-goers’ every need, right 
downtown in an area off-limits to car traffic! Montreal is without a doubt the 
true heartbeat of Planet Jazz!

http://www.montrealjazzfest.com  

media_jazz@equipespectra.ca

MONTREAL INTERNATIO-
NAL JAZZ FESTIVAL
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http://www.montrealjazzfest.com/programmation/concerts-serie.aspx?serie=1306
http://www.facebook.com/montrealjazzfest
http://www.montrealjazzfest.com
mailto:media_jazz@equipespectra.ca





At Just for Laughs, we have a very simple mission, four little words:
MAKE PEOPLE HAPPY

Hard to be more direct than that, huh? All we want for the public, our 
customers, partners, the media, our sponsor or the artists we work with - 
this is to make them happy. And that includes you. And how we will make 
you happy? Easy !

First charging you anything for the paragraph you just read.
Second, uh ... having no second!
 
Smile!
The Just for Laughs Festival, created in 1983 by Gilbert Rozon, is a comedy 
festival held each year in Montreal, Quebec. This is the biggest event of 
its kind in the world. English during his Just for Laughs was established in 
1985.

http://www.hahaha.com/en 

info@hahaha.com

JUST FOR LAUGHS
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https://twitter.com/justforlaughs
http://www.facebook.com/justforlaughs
http://www.hahaha.com/en 
mailto:info@hahaha.com





Welcome to the best Canadian destination for point-of-view documentaries, 
animation films, interactive projects and Canadian films.

Watch over 3,000 captivating documentaries, feature films and animation 
films for free.

Explore cutting-edge interactive projects that reinvent storytelling.

Rent handpicked and award winning Canadian feature films and indie docs 
from around the world.

www.onf.ca

N.Viau@nfb.ca

NFB / NATIONAL FILM 
BOARD OF CANADA
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https://twitter.com/onf/
http://www.facebook.com/onf.ca
http://www.onf.ca
mailto:N.Viau@nfb.ca





LOCATED IN MONTRÉAL’S CIRCUS  
ARTS DISTRICT, TOHU GIVES  
AN EXCEPTIONAL PLATFORM TO  
contemporary circus  
AND OTHER PERFORMING ARTS FROM 
QUEBEC AND AROUND THE WORLD. 
TRUE TO THE CIRCUS TRADITION,  
TOHU’S PERFORMANCE HALL IS  
circular. 

TOHU ALSO CREATED AND PRODUCES 
Montréal Cirque Festival, 
THE LARGEST INTERNATIONAL CIRCUS 
FESTIVAL IN NORTH AMERICA, WHICH 
WILL PRESENT ITS 7th EDITION FROM  
JULY 7 TO 17, 2016.

OH!
TOHU
COMME DANS

.CA

.CA
.CA .CA

.CA

OH!
C’EST L’ÉTÉ

GRATUIT

           

A broad and unifying vision 
MONTRÉAL COMPLÈTEMENT CIRQUE, born of a collective dream, seeks to 
be an event that unifies and mobilizes people. It will contribute to the promotion 
of a wide array of circus arts forms, and in so doing will help position Montréal 
as a cultural metropolis and circus arts capital.

With the creation of MONTRÉAL COMPLÈTEMENT CIRQUE, Montréal is 
taking its place as the world’s premier circus destination. The Festival aims to 
highlight the talent of our homegrown artists while creating spaces where the 
most talented representatives of the circus world will meet.

For several months, the movers and shakers of Montréal’s circus arts world 
had been dreaming, playing with the idea of creating a major circus arts festival 
in Montréal. La TOHU, the project’s driving force, with the support of Cirque 
Éloize, Les 7 doigts de la main, Cirque du Soleil, the National Circus School 
and En Piste, pooled their expertise, resources and efforts to create a regular 
summer event, free of language barriers and destined to attract the attention 
of thousands of people each year who love creative entertainment.

For more than 25 years, Montréal has set itself apart for the creativity and 
daring of its circus artists. Whether they’re walking a tightrope, transforming 
themselves into a human cannonball or a spider man, creating a supremely 
sensual aerial ballet, or defying the elements, it’s clear that Montréal’s creators 
have earned a reputation that extends well beyond our borders. Strangely, 
while we’re recognized as a cultural metropolis and as the home base for 
numerous Québec circus troupes, Montréal had not yet stated loud and clear 
the place the city holds on the world’s circus scene—even though every year, 
dozens visit from overseas to glean inspiration from our savoir-faire. Now, the 
time has come to harness the credibility of our creations and the excitement 
they generate in order to position Montréal as the leader of the pack, a veritable 
cultural showcase for circus arts on an international scale.

http://montrealcompletementcirque.com
      Martine Laforce : mlaforce@roy-turner.com

TOHU / MONTREAL CIRQUE FESTI-
VAL 
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https://twitter.com/mtlccirque
http://www.facebook.com/pages/MONTREAL-COMPLETEMENT-CIRQUE/119379571411841
http://montrealcompletementcirque.com 
mailto:mlaforce@roy-turner.com





“The MIMC gave me much more than a first prize: just after the competition I 
received many invitations for concerts in America, Europe and Asia and I had 
the opportunity of recording my first CD. If someone would ask me: did the 
Montréal Competition help your career? I would unhesitatingly answer: it made 
possible my dream of being a pianist come true.”

Beatrice Rana
Pianist from Italy, 1st Prize Winner of the MIMC in 2011

Founded in 2002 by internationally renowned bass Joseph Rouleau and current 
Chairman of the Board of the Competition and its Foundation André Bourbeau, 
the MIMC is an annual event that draws over 6,000 spectators to concert halls, 
as well as thousands of listeners on the radio and the web.

The MIMC seeks to discover and support young singers, violinists, and pianists 
who demonstrate exceptional mastery of their art. It’s the only international 
competition in North America to be held annually and to present three disciplines 
in a three-year rotation. Since its first edition dedicated to voice in 2002, 
more than 2,400 hopefuls have entered the Competition and nearly 400 have 
performed in Montreal, much to the delight of music lovers.

Following a preliminary step (based on video recordings), the MIMC consists 
of three rounds: quarter-final, semi-final, and final. The three disciplines of the 
Competition, voice, violin and piano, are featured on a rotating basis over a 
three-year cycle.

The candidates go through a unique experience by taking part in the MIMC: they 
receive beneficial advice from an international jury made up of leading figures 
on the music scene, they attend master classes, form friendships, discover 
Montreal and its welcoming ambience, and share over $80,000 in prizes and 
bursaries.
https://concoursmontreal.ca    info@concoursmontreal.ca

MONTREAL INTERNATIONAL 
MUSICAL COMPETITION
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https://twitter.com/ConcoursMtl
http://www.facebook.com/concoursmontreal
https://concoursmontreal.ca
mailto:info@concoursmontreal.ca  





MUTEK is a not-for-profit organization dedicated to the dissemination and 
development of digital creativity in sound, music, and audio-visual art. Its 
mandate is to provide a platform for the most original and visionary artists 
currently working in their fields, with the intent of providing an outlet of 
initiation and discovery for the audiences we seek to develop.

MUTEK’s principal activity is the annual presentation of its namesake 
festival, which has taken place in Montreal since 2000. Since its first edition, 
the MUTEK festival has distinguished itself as an international rendezvous 
for original and avant-garde programming. In terms of content, the festival’s 
range strives to be diverse, with interests in both the experimental and the 
playful sides of digital creativity. MUTEK’s programming intends to create 
a sonic space that can support innovation in new electronic music and 
digital art. This is a world of constant evolution and incessant refinement – 
the “MU” in MUTEK refers consciously to the notion of “mutation”.

Over the years, the MUTEK festival has presented a considerable number 
of renowned artists while simultaneously providing an important showcase 
for up-and-coming talent. Each edition offers a notable array of Canadian, 
North American, and even international premieres. The festival provides an 
open, inviting environment that encourages rewarding exchanges between 
artists, professionals, and the public; MUTEK is a point of convergence, 
drawing participants from all over the world to profit from a context of active 
discovery. Many of the festival’s participants have gained concrete and 
positive opportunities from their involvement with MUTEK.

Always looking to maintain and develop its pertinence within its chosen 
community, from early on MUTEK has strived to expand its sphere of 
activities beyond the core festival. These initiatives have multiplied since 
2002, both in Montreal and on the international scene: showcases, tours, 
and international editions of the festival, not to mention a record label.

MUTEK FESTIVAL
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A MUTEK network exists today, with ramifications in North America, South 
America, and Europe, which provides an essential platform to promote 
and explore wide-ranging artistic content, all the while reflecting a cultural 
effervescence that is both real and global.

http://www.mutek.org   info@mutek.org

https://twitter.com/MUTEK_Montreal
http://www.facebook.com/MUTEK
http://www.mutek.org
mailto:info@mutek.org 





Founded in 1996, the Society for Arts and Technology [SAT] is a non-
profit organization recognized internationally for its active, leading role in 
developing immersive technologies, augmented reality and creative use 
of high-speed networks. With its double mission as a centre for the arts 
and research, SAT was created to support a new generation of creators/
researchers in the digital age.

A gathering place for diverse intelligence, curiosity, knowledge and talent, 
the Society for Arts and Technology is a live creative laboratory whose 
unconventional experiences bring together the tangible and the unexpected.

Within its 4 400m2 premises one can find the Satosphere, a permanent 
modular dome, dedicated to the development and presentation of 360° 
immersive experiences. With a diameter of 18 meters and height of 13 
meters, filled with 157 speakers, this unique equipment complements the 
studios and workshops housed inside the SAT.

The SAT has in a natural process become a space for pivotal events, 
where everything is possible, at once stimulating and showcasing trends 
in technology applied to arts and design.

SAT has an organizational model that has led it to be the first North American 
member to be invited to join the Open Living Labs (ENoLL) network, a 
European initiative regrouping more than 170 research and innovation 
centres all over the world, demonstrating how its activities impact social 
and economical spheres. 

http://sat.qc.ca/en/sat#section  

info@sat.qc.ca

SOCIÉTÉ DES ARTS TECHNOLO-
GIQUES
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The Marine Weather Guide is a scientific book focuses on coastal 
navigation and the effects described therein are found everywhere 
where the topography is suitable. For example, a funnel effect will 
have the same causes / effects on the water as it is located in the 
Gulf of St. Lawrence, along the French coast and elsewhere in the 
world.

Enjoy a complete an fun learning experience on the relationship 
between weather, coastal and underwater topography and their 
effects on water bodies that affect the coastal navigation, yachting 
and recreational boating. Mobile, interactive, intuitive, this marine 
weather guide presents scientific information in a simple and 
enjoyable way and let you deepen informative content that will be 
very useful when you go out on water and improve your safety.

Marine Weather Guide
For Coastal navigation, Yachting and 
Recreational boating
The perfect tool to understand weather 
conditions demonstrated in this book.

App for sailors

.com

https://itunes.apple.com/ca/app/meteo-marine/id874588061?l=fr&ls=1&mt=8
http://wizvox.com
http://navigationproject.com


ARTSTRAVEL
Arts City & Cultural Trip



Gate entry to America, Montreal seduced by its large green areas, its typical 
North American dynamism and heritage and cultural legacy that remind its 
European origins.

Bilingual city where English and French rub shoulders. They speak some 
35 languages and several cultural communities are well established, 
including Italian, Chinese, Greek and Spanish.

A cultural Metropolis
With four universities, it is 1st in North America. Fifteen thousand foreign 
students in four universities (French and English).

Montreal is a festive city that invites you in winter and summer in a whirlwind 
of cultural and sports activities. 

Festivals and Events
Montréal en Lumière 
International Festival of Films on Art (FIFA) 
Festival Transamériques 
FrancoFolies de Montréal 
Festival International de Jazz de Montréal 
Zoofest 
Festival International Nuits d’Afrique 
Fantasia International Film Festival 
Just for Laughs Festival 
Osheaga 
Montreal World Film Festival 
POP MONTRÉAL 
Festival du nouveau cinéma de Montréal 
Coup de Coeur Francophone 
Cinemania Films Festival 

http://www.tourisme-montreal.org/  hleclerc@mtl.org
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‘’ Port perfumes ‘’
The cultural heritage of Chinese dynasties and 150 years of presence of colonial 
Europe is made Hong Kong an exceptional place where East and West meet.

Bilingual city which combines Cantonese and English. Several cultural 
communities are well established, including British, French, Indian, Filipino, 
Japanese, Nepalese, Pakistani and others. 95% of residents are of Chinese 
origin.

Asian cultural metropolis that has become the world center of contemporary 
art. With it’s eight universities and the numerous centers of higher education, 
Hong Kong is a leader in the film industry, music, new media, performing arts, 
visual arts and arts mode.Les and the Hong Kong Culture is of great interest 
because of a freedom of greater expression in mainland China,

A Hong Kong-art, lively which invites you all year in a whirlwind of cultural and 
sports activities of international scope.

Hong Kong is the richest city in China; It is a financial and commercial hub of 
mondiale.Son economy scale is one of the most liberal in the world.

Festivals and Events
Art Basel 
Autumn Thematic Arts Festival
Chinese Opera Festival
Hong Kong Music & Arts Festival
Hong Kong Arts Month
Hong Kong Salsa Festival
Hong Kong International Film Festival
International Arts Carnival
Le French May Arts Festival
Hong Kong New Vision Festival

www.discoverhongkong.com    yyzwwo@hktb.com

HONG KONG
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https://twitter.com/discoverhk
http://www.facebook.com/DiscoverHongKong
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mailto:yyzwwo@hktb.com 





Shanghai is a city featured by is inclusive and open culture, which attracts 
élites all over the world, and intégrâtes the soul of different cultures, while 
transfusing the achievements constantly to the inner land as a centre of 
incubator for new ideas and cultures, a perfect place for the development 
of créative industries.

By now, Shanghai has formed the modern city landscape reprensented 
by the Shanghai World Financial Center, Shanghai Museum, Shanghai 
Grand Theatre, Shanghai Oriental Art Center, Yangshan Deep Water Port 
and Shanghai International Expo Enter.

Festivals and Events
Shanghai International Creative Industry Week
Shanghai Art Festival
Shanghai Design Biennale
Shanghai International Film Festival
China Joy
Shanghai International Art Festival
Shanghai International Children’s Theatre Festivalecono

http://mtlunescodesign.com/en/project/Shanghai

http://en.unesco.org/creative-cities/shanghai

info@mtlunescodesign.com
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http://en.unesco.org/creative-cities/shanghai
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Seoul, recognized as a design-driven centre, has a vision to become an 
eco-cultural city based on advanced IT infrastructures. With design-oriented 
urban policies, public urban design standards, design education practices 
and an urban strategy of “culture economics”, the city is constantly raising 
awareness among the public about the importance of design and its role in 
enhancing the quality of life.

Seoul is a city with over 2,000 years of history and has been the capital 
of Republic of Korea for more than 600 years. The city is a good example 
of design-driven creative city with its vision to become an eco-cultural city 
based on advanced IT infrastructures.

With the strong support of the Government dedicated to fostering the design 
industry, the city has established design-oriented urban policies, promoted 
public urban design standards and implemented design education practices.

Festivals and Events
Seoul Open Art Fair
Seoul International Dance Festival
SEMA Biennale
Korea International Arts Fair
Seoul Performing Arts Festival
Seoul International Writers Festival
Hi Seoul Festival
Seoul Independant Film Festival

http://theculturetrip.com/

http://mtlunescodesign.com/fr/projet/Seoul

info@mtlunescodesign.com

SEOUL
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Singapore is a city-state in Southeast Asia and one of the four «dragons» 
of Asia!

Commercial and financial hub between the Pacific and Europe, the city 
owes its growth to its unique maritime location at the eastern end of the 
Straits of Malacca:

It is the merchant city on the border of the East, the second largest port in 
the world (after Shanghai) in terms of exports and maritime traffic.

It has a thriving and modern economy.

Singapore is a juxtaposition of different cultures from different ethnic groups: 
Chinese, Malays and Indians. Each group is encouraged to maintain its 
traditions while embracing a modern and conformist lifestyle.

Singapore is a unique place

Festivals and Events
Singapore International Film Festival
Singapore Arts Festival
Singapore Dragon Boat Festival 
National Day Parade 
Mid-Autumn Festival
Hari Raya Puasa
Singapore Biennale
Deepavali /Festival of Lights
Theemidhi Festival
Kusu Island Pilgrimage
ZoukOut  

www.yoursingapore.com   feedback@stb.gov.sg
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http://www.yoursingapore.com
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Sydney international cultural capital of Australia.

Sydney is home to one of the most beautiful bays in the world, as well as 
the exceptional site of Sydney Harbour dominated by the white sails of the 
SYDNEY OPERA HOUSE and the arch of Harbour Bridge.

His Aboriginal heritage, its lively mix of cultures, its fresh ideas and a thriving 
arts scene offers unforgettable experiences.

The cultural life of Sydney’s diverse culinary decor is vibrant and urban 
landscape with its contemporary and colonial architecture is alive and 
beautiful. All attributes are located within close around the city center and 
Sydney Harbour (Sydney Harbour).

Festivals and Events
Sydney Festival
Biennale of Sydney
Big Day Out, 
Gay and Lesbian Mardi Gras 
Sydney Film Festival 
Tropfest 
Flickerfest.

www.australia.com/en/places/sydney.html
 
lseaton@tourism.australia.com

SYDNEY 
A

rts
tra

ve
l

https://twitter.com/australia
http://www.facebook.com/SeeAustralia
http:// www.australia.com/en/places/sydney.html 
mailto:lseaton@tourism.australia.com





Brisbane is the third largest city in Australia.

Brisbane is one of the most attractive cities of Australia.

Brisbane is a hotbed of cultural and creative offerings, festivals and events. 

Lovers of comedy, musicals, live theatre and dance head to the Brisbane 
Powerhouse and QPAC.
 
The Queensland Museum and QAGOMA offer free entry to permanent 
exhibitions. 

Fortitude Valley and West End are go-to destinations for local live music 
gigs and DJs, while international acts visit the Brisbane Entertainment 
Centre or Suncorp.
 
Festivals and Events
Brisbane Pride Festival
Brisbane Asia Pacific Film 
Woodford Folk Festival
Redlands Spring Festival
Future Music Festivals
St Jerome Laneways Festival
Brisbane International Film Festival
Queensland Poetry Festival
Brisbane Shakespeare Festival
Anywhere Theatre Festival
Centenary Rocks! Festival
Woodford Folk Festival 
St Jerome’s Laneway Festival 
Soundwave  
Stereosonic 
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A Day on the Green 
Brisbane Baroque 
CMC Rocks 
Queensland Music Festival
Brisbane Festival 
BIGSOUND Live
Red Deer Music & Arts Festival  
Decades Festival 
Island Vibe 
Valley Fiesta 

www.australia.com/en/places/brisbane.html

lseaton@tourism.australia.com

https://twitter.com/australia
http://www.facebook.com/SeeAustralia
http://www.australia.com/en/places/brisbane.html
mailto:lseaton@tourism.australia.com 
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St. Lawrence River 
Secrets

App for sailors

For a safe sailing on the St. Lawrence River

This manual was designed for the purpose of safety and 
training for all users of the St. Lawrence River. This river, the 
longest inland navigable waterway in the world, is fascinating 
in more than one point but can reserve several surprises for 
navigators eager to discover it.

The listed effects in this manual are exæactly those described 
in the Wizvox Media Marine Weather Guide such as:
• the effects of topography, on the direction and speed of 

winds
• the effects of wind, on wave height and the sea behavior
• the effects of shoals and currents on the behavior of waves.

http://wizvox.com
http://navigationproject.com
https://itunes.apple.com/ca/app/saint-lawrence-river-secrets/id967394126?l=fr&mt=8


ArtsVox offers different advertising opportunities that 
provide exposure for artistic companies and organizations.

For more information :
Roger Lacroix
rlacroix@artsvox.com

Credits
Editor - Roger Lacroix
Director & Designer – Marc André Saint-Laurent
Producer – Daniel Madore

www.artsvox.com

Advertising

Click here to contact us

THINK INTERNATIONAL!

© ArtsVox

http://artsvox.com
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mailto:info@artsvox.com
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